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Waterless coldset offset printing offers many advantages in terms of print quality, start-up and production waste, economy 
and ecology, evidenced by companies who use the KBA Cortina (with a total of 90 productive printing towers, according to 
a KBA release). In coldset printing, the in-line finishing of the printed products with an integrated varnishing unit for water-
based varnish and an IR dryer is a special feature of the KBA Cortina, which produces without any damping units. In-line 
varnish finishing with the waterless Cortina is ideal for special-interest publications and special advertising formats on natu-
ral papers with a pleasant touch-and-feel. For more, see page 15.

FOR ELEGANT PRODUCTS IN WATERLESS COLDSET 
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FROM THE EDITOR

Clearly, digital now offers printers a 
chance to serve customers better

FESPA (Federa'tion of  European Screen Printing 
Associations) UK director Graeme Richardson-
Locke has issued a call for members of  the industry 
to continue to embrace the changes that digital 
disruption has brought to the market. In an article 
on the FESPA website, he says that although the 
market has changed a lot over the past 30 years, print 
service providers should not necessarily see this as a 
bad thing and instead use such advancements as an 
opportunity to expand their horizons. “Print is still 
as creative as it ever was; you just need to understand 
which process best fits the customer’s aims. I have 
a good few years ahead of  me in print and would 
encourage everyone involved to see the changes 
created by digital to be an opportunity do better for 
our customers and help them to be more effective. 
Let’s get beyond the how much is it a square metre 
and argue for what value we bring.” An extremely 
positive outlook indeed. 

Two other articles on the website with a similar 
flavour caught my attention. One by Rob Fletcher 
talks about 3D print still evolving and the many 
opportunities for almost every printing company 
to take advantage of  new potential services and 
revenue streams. Echoing Locke’s view, Fletcher says 
3D print is undoubtedly one of  the most exciting 
developments in the industry for a while. Although 
perhaps seen as outside of  the remit of  most print-
service-providers, 3D print offers opportunities for 
even the most traditional of  companies, he points 
out. The other article, by Laurel Brunner, is about the 
massive jump in the use of  digital printing technology 
for packaging and how it has encouraged some very 
creative thinking in packaging applications. “Clearly 
for printers considering a move into the digitally 
printed packaging business, there is much to think 
about besides which digital press to buy,” she says, 
adding that digital press manufacturers are working 
hard to meet customer expectations. 

********************
In a special report for CNBC.com, Lucy Handley 

says Facebook and Google are predicted to make 

$106 billion from advertising this year, almost half  of  
the world's digital ad spend. She refers to a forecast 
from market research company eMarketer, which 
shows that Google is likely to make $72.69 billion 
in ad revenues in 2017, while Facebook will make 
$33.76 billion. Together, that equates to a 46.4 per 
cent share of  advertisers' total global digital ad spend. 
Advertisers' spend on digital formats globally will 
increase by 17.4 percent to $583.91 billion, equivalent 
to 38.3 percent of  their entire ad budgets, Handley 
quotes the report as stating.

Lucia Moses, writing for Digiday, provides an 
interesting piece of  information – Google has a 
different business model than Facebook. Google’s 
business revolves around search advertising, which 
means sending users away from Google; Facebook 
operates a proprietary, closed network that is 
dependent on keeping people on its site or app in 
order to show them ads.

Finally, Caroline Scott’s piece for the Journalism.
co.uk website should provide cheer and confidence 
to news publishers world over. She mentions 
Norwegian weekly newspaper Kommunal Rapport using 
data journalism to not only reveal stories (looking at 
how money is spent and misspent within Norway's 
municipalities) but also build its digital presence. 
Since 2010, the title has increased its turnover by 40 
per cent as a result of  transforming into a digital-first 
news outlet. Scott quotes its news editor Ole Petter 
Pedersen: "One thing that we have learned over the 
past few years is to stop worrying about the newspaper 
and focus on all the fantastic technology that digital 
opportunities offer.  It is about freeing yourself  from 
the idea that you have to keep the same revenue 
stream from the same people. We have created new 
revenue streams from new people, charging different 
amounts for different products." Straightforward, 
sensible advice from an editor, which is likely to work 
in most markets. 

Sashi Nair
editorpiirind@gmail.com
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The tone and tenor of  the Digital Media India 
Conference was set by the vice-chairman of  
the New York Times (NYT), Michael Golden, 

during his keynote address at the outset:  “Print is 
critically important to us, and I believe we will be 
printing newspapers for maybe two more generations. 
But our media is facing a day when it will be 100 per 
cent digital and we are trying our best to move from 
a newspaper that has a website to a digital company 
that has a newspaper." 

Golden was the right person to set out the agenda 
as he has been at the helm of  one of  the world’s 
most influential newspapers during its fast-track 
journey from print to digital. Ten years ago, 70 per 
cent of  the NYT’s revenue was from advertising and 
30 per cent from subscriptions. As a result of  fast 
digitalisation, 60 per cent of  its income today comes 
from subscriptions and 40 per cent from advertising.

The NYT senior executive is quick to underline that 
digitalisation is not at the cost of  print. “We make 
sure that the print newspaper we put out is excellent. 
We continue to invest in it where that makes sense, 
and we continue to market it, sell it and build new 
subscriptions. But it's the digital that we have to be 
focused on, because that's our future." 

The group is adding 50000 digital subscribers every 
quarter. In the third quarter of  the last year – July to 
September – NYT had net 116000 digital subscribers, 
the highest since it launched the plan in 2011. In the 
4th quarter – October to December – that number 
had swelled to 257000 net digital subscribers. “In 
times of  uncertainty people go to the sources they 
trust to find out what’s going in the world. We saw this 
happen during 9/11 and we saw this happen during 
the last Presidential elections,” Golden explained.

In India, digital is expected to be the fastest growing 

‘It’s digital we have to be 
focused on, it’s our future’
Print media must transform to meet the needs of an audience that is fast turning to digital platforms. 
The process has already changed the contours of the print media in the United States and Western 
Europe and has started slowly but steadily in India. This was the consensus that seemed to emerge 
after brainstorming presentations and discussions at the two-day conference of international and 
national media experts organised by WAN-IFRA in February. Yogesh Vajpeyi sent us this report

medium with a compound annual growth rate of  
30.8 per cent for the five years from 2016 to 2021.  In 
contrast, the print media is growing at a much slower 
rate of  7.3 per cent, though on a much larger base. 

At a time when print media is decline, this might 
appear anomalous. However, as Magdoom Mohamed, 
managing director, WAN-IFRA South Asia, pointed 
out, this was due to the spurt in literacy. “When 
someone is literate, the first thing he or she wants to 
do is to be able to read a newspaper and showcase 
his or her new skills.” Moreover, a lot of  the media 
growth seen in India is coming from areas where 
Internet connectivity is low, and where news media 
is just starting to penetrate. As connectivity improves 
through the government’s new digitalisation schemes 
such as the Bharat Net Initiative, the situation is likely 
to change fast.

Attracting advertisers and subscribers no doubt 
remains for digital media in India. But the biggest 
challenge, according to Thomas Jacob, chief  operating 
officer, WAN-IFRA, Germany, for media companies 
is to adjust and respond to the fast pace of  change. 
Presiding over the concluding session he pointed out 
that the media scene the world over had witnessed 
seven dramatic changes—from print to online, from 
text and photos to multimedia, from search to social 
media, from linear TV screening to streaming videos 
on demand, from traditional ad sales to programmatic 
and native and from anonymous internet to identified 
internet.  Six of  these changes happened during the 
last six years.

Digital media in India is still in the age of  infancy.   
As the country enters a new era of  mobile, digital 
media consumption, the nature of  news stories and 
the ways of  telling them are bound to change. <
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The themes and  discussion  at the two-day 
Digital Media Conference organised by WAN-
IFRA in New Delhi ranged from online to 

mobile and video journalism. Mobile technology 
is changing the way we consume information and 
share ideas. Introduction of  new technologies such 
as 3G and 4G has opened new doors to untouched 
information and insights into the far-flung worlds. 

Keeping audience engaged, 
the main objective
At the two-day Digital Media Conference organised by WAN-IFRA recently in New 
Delhi, attended by the delegates from the US, London and the other parts of the world, 
the focus was on how new media was changing not only newsrooms but also consumer 
behaviour. Safina Nabi, who attended the first day of the conference, filed this report 

one story but he/ she should be able to construct it 
in a way that it will be a hit.” 

Egan spoke about the future of  the mobile 
journalism, how far we could make use of  the device. 

“We believe in going far but a research revealed that 
only 11 per cent of  the total women are among the 
consumers. We should ask them to come to us and 
walk through this journey and that is going to be 
tricky, how we will achieve it.” 

Video scores
Visuals are more powerful than content but what 

better than a video? It all started when Dougal Shaw, 

“Our aim in life is the engagement 
with the audience and we are giving 
our best to create, build, and produce 
great content that keeps the audience 
engaged,” said Rajesh Priyadarshi, 
Digital editor, BBC, India, setting the 
tone for his presentation.

Priyadarshi was speaking about 
innovative ways to deliver content 
for a mobile audience, about the 
changing paradigm and challenges that needed to 
be tackled on an everyday basis. “Mobile journalism 
added different nuances to the field that we would 
have not thought of  ten years before. It’s about 
immediate response, it’s always on, it’s interactive 
and the most important factor is that people sitting 
in newsrooms don’t decide the content but the 
consumer decides what he/she wants to consume.”

Mark Egan, former BBC video journalist and an 
expert on mobile video, highlighted the use and the 

advantages that mobile journalism 
provides. “Mobile is a multimedia 
device and as a storyteller you can use 
it in an enormous way for generating 
content. One should be able to use 
it appropriately and in an efficient 
manner. A journalist is not believed 
to build 30 stories in a day but only 

a BBC video journalist, accidentally drained the 
battery of  his camera before a shoot at a local cafe. 
He had two choices: go home, or go mobile. He 
filmed his required shots, interviews and all, entirely 
on his phone – and was so satisfied with the results, 
he choose to ditch his trusted Canon C100 camera 
for a month and work exclusively on his iPhone 6S 
Plus. 
“Producing videos is costly and a time-consuming 

process. With a mobile phone you may record a story 
and it will be a hit. However, a story should be well 
told and it must be an interesting issue. People will go 
and watch it and are going to love you, said Chuna 

Chin Hon, associate editor, Today 
Media Group, Singapore. 

Hindustan Times video journalist 
Yousuf  Omar, while covering a story 
about the drug menace in Punjab, 
was not able to get the details when 
he revealed his identity and carried 
a camera. Later, he shot the entire 

story on a mobile phone and in less than 24 hours he 
got around 10000 views. 

Rajesh 
Priyadarshi.

Mark Egan.

Chuna Chin Hon.
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Ben Shaw.

“Smartphones nowadays is 
a mobile newsroom in one’s 
pocket. If  one knows how to use 
it, wonders are not far. By filming 
a video appropriately, horizontally 
and manually controlling the 
focus, brightness and colour 
balance, journalists can easily Santhosh 

George Jacob.

Anushree Goenka.

<
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Fujifilm India organised a breast cancer awareness camp at Action Cancer Hospital in New Delhi 
to mark International Women’s Day on 8th March. At the hospital, Fujifilm’s latest state-of-the-
art technology to aid early detection of breast cancer, Amulet Innovality, is installed. Participants 
attended a session on self-detection technique, the importance of early detection and how it aids in 
timely treatment of breast cancer by Dr Rajesh Jain, senior surgical oncologist at the hospital.

The Amulet Innovality uses advanced tomosynthesis technology to enable the conversion of 
digital breast images into a 3-D reconstruction of the breast, in contrast to the flat images produced 
by traditional 2-D digital mammography. Reconstructed tomographic images reveal the internal 
structure of the breast, simplifying the detection of lesions that may be overlooked in a routine 
mammography. Amulet Innovality enables diagnosticians to obtain a clearer view of the breast tissue, 
facilitating identification of early stage breast cancer and reducing the need for additional tests and 
biopsies.

Says Yasunobu Nishiyama, managing director, Fujifilm India, "It’s a proven fact that late diagnosis 
results in slimming the chances of survival and given the fact that more than 50 per cent breast cancer 
patients are diagnosed at the later stage of this disease, it has become imperative for healthcare 
providers to provide women the best early detection screening facilities that can save lives." 

Fujifilm India conducts breast cancer awareness camp 

produce broadcast-quality videos as over the period 
of  time the quality of  mobile cameras has improved 
drastically,” said Ben Shaw, director, Global Advisory, 
WAN-IFRA, Germany.

Heena Kausar, a journalist covering the Delhi 
University protests, shot a video and uploaded it on 
her Facebook account. Although the video quality 
was not all that great, she had almost 7000 views in 
less than eight hours. A clear indication that if  you 
have an interesting topic and make an effort, you will 
find people interested. 
“It’s very tough to retain readers. Publishers now 

have to think like consumers and develop the 
offerings that command. This will not only help 

retain readers but also is a trick to 
make consumers willing to pay,” said 
Anushree Goenka, Scroll.in. “One of  
the important aspects of  the trade 
is to reconfigure the organisation 
to listen to consumers and develop 
loyalty and relationship with them.”

Online journalism 
An online effort that has changed 

the face of  news in Kerala is Malayala 
Manorama, which founded and 
introduced the first online portal; 
Manorama Online. Said Santhosh 
George Jacob, head - Content, 
Manorama Online: “Manorama 
works on Adobe support but we 
also have a small internal team of  around 80 people 
and our main focused approach is to produce content 
only. We have a priority to produce content keeping 
in mind the audience of  Kerala as we are appreciated 
for producing 80 per cent authentic content.”

With a global reach and separate editions in English 
and Malayalam, Manorama has 30 channels, including 
three news channels, six radio stations and 50 
magazines, present across the digital platforms. “Our 
cost as operation is majorly spent on technology; 
almost 90 per cent of  the total cost, as 60 per cent of  
our traffic is from around the globe. We have more 
than 5000 contributors who write for us under their 
own names as contributors. As a brand this helps us 
to keep our content fresh and different. It also helps 
young and upcoming writers to publish their content 
with due credits and encourages them to keep moving 
forward,” said Jacob.

<
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Janaka Rathnakumara, chief  operations officer, 
Wijeya Newspapers, Colombo, Sri  Lanka, explain-
ing the role of  maintenance in the production 

Maintenance – important for 
production, cost efficiency

Dwelling on the characteristics of  each, he said in 
reactive maintenance, equipment was not repaired 
or replaced until it broke down.  This proved costly 
in terms of  downtime, maintenance costs and safety. 
However, such an approach was appropriate in non- 
critical or low-cost equipment. 

Preventive maintenance focused on maintenance of  
equipment in healthy condition. Selective servicing 
was done, and parts replacement was based on a pre-
determined time interval for each device, whether it 
is warranted or not, Rathnakumara said. The strategy 
was often wasteful, he added, as components tended 
to be replaced prematurely. The inventory was larger, 
scaling up costs. Further, dependent wear was often 
ignored, he pointed out. 

 “While preventive  practices  can  be  an important part 
of  our maintenance strategy, there is a growing need 

The importance of maintenance was the topic of a detailed talk by Janaka Rathnakumara, 
chief operations officer, Wijeya Newspapers, Colombo, Sri Lanka, at the WAN-IFRA 
India 2016 Conference at Kolkata. Talking about choosing a maintenance strategy, he 
discussed application of proactive maintenance practices, illustrating his points with 
examples from various industries. Susan Philip sent us this report

Janaka Rathnakumara explains the role of  maintenance in 
production system and describes the range of  maintenance facilities in 
today's printing industry.
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Without a well-thought-out maintenance 
strategy, there will be:

Methods of  maintenance for printing 
machines 

Equipment failures, which will result in loss of  •	
production and extensive repairs
Repetitive equipment failures •	
An absence of  maintenance standards and •	
best practices

Infra red monitoring •	
Vibration monitoring•	
Ultrasonic monitoring•	

system,   described the range of  maintenance 
facilities available and discussed preventive 
maintenance approaches and associated key issues. 

Maintenance averaged 14 per cent of  the cost of  
goods sold in many industries, he said. Stressing that 
optimising returns on maintenance was a key strategy, 
he said in today’s printing industry while managers 
were desperately trying to reduce costs of  production, 
an estimated one third of  maintenance expenses was 
wasted. 

Saying that a good maintenance strategy would 
improve process options and reduce costs, 
Rathnakumara said most strategies were: 

Reactivea. 
Preventiveb. 
Predictivec. 
Proactived. 
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the life of  equipment and eliminate many seemingly 
random failures,” he said. 

The best maintenance strategy combined several or 
all of  these approaches, in Rathnakumara’s opinion.

to  include predictive and proactive maintenance as 
well,” Rathnakumara told delegates at the conference. 
In predictive maintenance, equipment condition, 
rather than time intervals between maintenance, 
was the focus, he said, and service was need-based. 

“Online condition monitoring helps identify when 
wear-out risks begin to appear and predict when 
failures are likely to occur.” The approach saved time 
and money and avoided downtime. 

Predictive maintenance did not always address the 
root cause of  failure, according to Rathnakumara. 
The flaw was made good by proactive maintenance. 
The approach relied on information provided by 
predictive methods to identify problems and isolate 
the source of  failure. “By determining root causes 
and taking action to address them, you will prolong 

Timely detection of  wear•	
Exact scheduling of  repairs•	
Production breaks can be made use of    •	
for maintenance
Consequence of  faults can be avoided•	
Spare parts can be provided in time•	
Costs may reduce•	
The lifespan of  machines will increase•	

 Plus-points of  PME inspection 
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PRINTPACK INDIA 2017

Even as the thrust today in India is ‘Make in 
India’, it is a fact that the country has reached 
world standards as far as manufacturing 

activities pertaining to the graphic arts industry is 
concerned – and this includes all sectors of  pre-press, 
in-press, post-press, finishing, converting, signage, 
and digital. The increasing popularity of  Printpack 
India can be assessed when you consider the footfalls 
this year – about 86900 business visitors, enabling the 
generation of  business worth US $ 292 million. There 
were 428 participants who exhibited new creations 
that were cost-effective and economical in terms of  
production time, matching international standards 
and finish.

The exhibition was held in an area of  30056 sq 
metres, spread over an area of  56000 sq metres. It 
tells you about the scale of  the show, a creditable 
achievement especially considering that everything 
was put together in less than seven weeks time, as 

Onus to produce quality at 
affordable prices

The 13th edition of Printpack India was designed to offer an opportunity to the graphic 
arts industry manufacturers and participants to share the best practices and discuss 
current  trends and shape the technologies of the future, says Som Nath Sapru while 
providing a flavour of what transpired

expressed by H.V. Sheth, Indian Printing Packaging 
and Allied Machinery Manufacturers’ Association 
(IPAMA) president. Sheth was emphatic when he 
said, “IPAMA’s mission is to bring all the graphic arts 
industry manufacturers under one umbrella and level 
it (make it equal to) with any other world body of  
the industry.” Indeed, the organisation was focused 
on providing quality services and facilities to both 
participants and visitors.

India’s growing literacy rate has put an additional 
responsibility on the graphic arts industry to create 
machines which produce print products in large 
numbers and at affordable prices for the masses 
in rural as well as urban areas with international 
standards comparable to the print products produced 
in overseas countries. There is no doubt that the 
Indian graphic arts industry is deeply into  research 
and development on the production avenue front, 
which has resulted in the creation of  machines of  

A bird's eye view of  the buzz at PrintPack 2017.
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world standard and, subsequently, cost-effective 
print products.

At  the  exhibition,  Faridabad-based  print 
enhancement  equipment manufacturer APL 
Machinery announced the third sale of  their fully 
automatic UV coating and curing machine to 
Gurgaon’s SML Labels. The machine which is cap-
able of  full and spot coating is equipped with a 
UV dryer and an IR dryer with hot air for UV and 
aqueous curing for IR. The coater can handle stock 
from 60 to 450 GSM and works at a maximum speed 
of  6000 sheets per hour. Other key features include 
a cross-sheet detector, an automatic delivery stacker 
and an anilox coater system with doctor chamber 
blades. APL have installations of  the machine at 
Ramshree UV Prints in Hyderabad and Cigar Rings 
in the Dominican Republic.

Many manufacturers like APL Machinery are 
encouraged by the kind of  response after the 

conclusion of  Printpack India. SML Labels, a 
Hong Kong headquartered company with a factory 
in Gurgaon, produces tags with variable product 
identification, graphic designs, advanced anti-
counterfeit protection, and more. Globally, the 
company offers product branding and labelling, 
RFID and EAS, advanced inventory software and 
data management services, and product packaging 
design and engineering. 

New Delhi-based Galaxy Offset has ordered a 
Heidelberg CD 102 LX seven-colour coater with 
extended delivery. The company is expected to take 
delivery of  the new kit by the middle of  this year. The 
machine will be installed at the company’s Manesar 
plant.

(The writer has a master's degree in Print Technology and Management. 
He was editor of  the IPAMA Bulletin some years ago.)

<
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ABB modular retrofit for 
Wifag press

ABB, one of  the leading suppliers of  automation 
solutions for the newspaper industry, has announced 
a further order for its modular retrofit solutions for 
Wifag presses. DruckzentrumSüdwest GmbH, located 
in Villingen-Schwenningen in the Black Forest Region 
of  Southwestern Germany, prints newspapers such 
as the well-known SchwarzwälderBote and has selected 
ABB to replace the obsolete controls and drives on its 
Wifag OF370 press.

The scope of  the new order includes new drives 
for two printing units, each with 12 printing couples 
and one folder. The existing drives will be replaced 
with new ABB ACSM1 drives. The high-performance 
machinery drives provide speed, torque and motion 
control for demanding applications. They can control 
induction, synchronous and asynchronous servo and 
high torque motors with various feedback devices. 
The new drives will be built into the existing cabinets.

A second part of  the order covers the replacement 
of  obsolete Wifag WPOS controllers on the same 
printing units and folder with ABB’s APOS system 
based on the industry-standard AC500 PLC. In 
addition, the control systems and drives on four 
reelstands are to be replaced with solutions based on 
the AC500 PLC and the ACSM1 drives, respectively.
The order represents the second step in the upgrading 
of  the press at DruckzentrumSüdwest.

Thomas Troendle, ABB Printing’s head of  sales 
for Germany, emphasises that the ABB solutions to 
be delivered to DruckzentrumSüdwest have been 
successfully implemented on over a dozen Wifag 
presses worldwide. “The ABB solutions represent 
a tried and tested replacement for the obsolete 
systems on Wifag presses of  this generation.” The 
commissioning of  the systems will be completed in 
the course of  this year.

ProImage OnColor Eco gets 
thumbs up

OnColor Eco SaaS continues to be a popular 
choice among newspapers, with the Albert Lea Tribune, 
Albert Lea, MN, being the latest to purchase the well-
liked ink saving solution from ProImage. The Albert 
Lea Tribune, part of  Boone Newspapers, Inc, installed 
the cloud-based software application less than two 
months ago, with the primary goal to improve their 
print quality. 

Even though it is too early for them to determine 
monthly financial ink savings, they instantly noticed 
a decrease in colour ink, less ink rub-off  and 
improvement of  print quality. They run about 6-10 
pages through the ink saving software each day. 

 OnColor Eco partially replaces cyan, magenta, 
and yellow colours in an image with black without 
compromising sharpness or quality. The conversion 
process reduces the overall ink volume required for 
printing. Cost reduction is achieved by both reducing 
the volume of  the expensive colour inks and replacing 
them with less expensive black ink, thus reducing the 
overall volume of  inks used. 

Albert Lea Tribune has other ProImage software 
as well and OnColor ECO integrates seamlessly with 
it. As with many other newspaper clients, ProImage 
tech supports gets complimented on the quick and 
easy setup of  the Eco SaaS, and Terry Thissen, 
Production director of  the Albert Lea Tribune, 
praises the efficient set-up: “The process took a few 
minutes to configure.” When asked about the major 
benefits of  ECO, Thissen states “the sharper print 
quality” and “ease of  use”. 

The Albert Lea Tribune was founded in 1897 and 
covers Southern Minnesota and Northern Iowa with 
a daily circulation of  4500 (Sunday 7500). The staff  
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The reelstand at Druckzentrum Südwest in Villingen-
Schwenningen, Germany.
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produces a daily newspaper, a round-the-clock news 
website, a magazine and several special sections. In 
recent years, the company has won several awards 
for news, commentary, advertising, photography and 
multimedia content in contests against much larger 
newspapers.

Schwäbisch Media uses 
ppi Media solution

To offer an e-paper option of  a print product is 
an important part of  any publishers' strategy. The 
Ravensburg-based media company Schwäbisch 
Media is using CX e-paper, a product by ppi Media, 
to realise this. All the digital editions of  the Südfinder 
are published and provided to the customer with 
CX e-paper. The weekly has a circulation of  around 
500000 and ten regional editions, making it one 
of  the largest advertisers in Germany. Schwäbisch 
Media plans to offer its readers more products via 
CX epaper in the future.

Thomas Hoppe, deputy head of  IT of  the MSG 
Media Service at Schwäbisch Media, says: "We 
examined the available products very closely and 
eventually opted for CX e-paper because the solution 
best meets our requirements." 

CX e-paper can be used as a cloud-based solution 
as well as on-premises software, while integration 
with your own website is also possible. CX e-paper 
also offers the option to carry out individual tracking 
for the contents of  the e-paper with the independent 
web analysis tool Piwik. This way, a publisher can 
analyse which articles are particularly popular with 
readers, while the tracking data is always saved on 
your own server. 

In addition to that, ppi Media's affordable e-paper 
solution offers a high level of  automation. Print 
PDFs are converted quickly and easily into e-paper 
format and links are created automatically. The 
realistic effect of  flipping the pages when reading 
the e-paper makes using a CX e-paper publication 
particularly appealing to the end user. 

Alongside CX epaper, Schwäbisch Media also uses 
the editorial system Content-X by ppi Media and 
Digital Collections to produce one of  their weeklies.

Yet another varnishing unit 
for a KBA Cortina

In 2013, Rheinisch-Bergische Druckerei GmbH 
(RBD) in Düsseldorf  had ordered its first varnishing 
unit with an IR dryer from KBA, and put it into 
service in February 2014. In-line varnish finishing has 
been in daily use ever since then and, in conjunction 
with natural papers, gives a wide spectrum of  special-
interest publications, special advertising formats such 
as MultiView or the newspaper magazine, Cortissimo, 
a unique touch-and-feel as well as a very high-quality, 
sustainable appearance. Together with the print quality 
of  the waterless Cortina, which cannot be achieved 
in coldset by wet offset presses, new standards have 
been set in the high-quality advertising market.

The encouraging experience recently led Matthias 
Tietz, managing director, RBD, to invest in a further 
varnishing unit for his Cortina press in order to 
double its finishing capacity August this year onwards. 
By in investing in the expansion, RBD confirms the 
success story of  in-line finishing with the Cortina. 
Besides the five varnishing units already installed by 
several Cortina users, others are in the order phase.

Says Tietz: "Thanks to the variety of  formats 
that the Cortina can process, the production 
of  A4 magazine products has developed into an 
economically interesting product branch for our 
company. The varnishing of  printed products is 
becoming increasingly popular. Today, the current 
limitation of  32 pages prevents us from giving a 
positive answer to the numerous requests concerning 
magazines with up to 64 pages. We assume that this 
service will be willingly accepted by the market."

As a large order recently received from Belgium 
shows, ambitious media companies continue to 
appreciate the advantages of  the KBA Cortina 
waterless compact rotary press. In a highly competitive 

The KBA Cortina at Rheinisch-Bergischen Druckerei, with the two 
varnishing units in the superstructure.
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print market with innovative products, it offers its 
users, like no other coldset press, all of  the options 
needed to reach new target groups, to give the 
customers added value and to successfully position 
their own company in the media concert of  the 21st 
Century.

De Groot opts for 8-colour 
Rapida 106 

Anton De Groot, managing director of  the print 
company of  the same name, is extremely satisfied 
with the investment in an eight-colour KBA Rapida 
106 with simultaneous plate changing for his 
production facility in the picturesque Dutch village 
of  Goudriaan. “It seems as if  the printers here are 
walking around with a smile on their face all day,” he 
notes with a wink.

Over the 50 years since its founding, De Groot has 
installed a whole armada of  printing presses in small 

to large formats. Private and business stationery, 
magazines, books and advertising products make up 
the bulk of  the work to be done. Many of  the jobs 
handled are for the retail trade, for which De Groot 
also offers tailored promotional print packages. At 
the same time, no-one shies away from the challenge 
of  some very exclusive orders.
“We take a very systematic approach whenever 

we are looking for new machinery,” says De Groot. 
“Our first closer contact with KBA’s sheetfed offset 
presses came at drupa 2012. Before then, KBA had 
not been on our shortlist.” 

The latest investment was prepared thoroughly, 
and extensive analyses were performed to compare 
various presses from Germany and Japan. “In the 
premium segment, the differences are often only 
small, but speed is becoming increasingly important,” 
De Groot explains. “You could liken it to a pit stop in 
Formula One racing, where every second counts. The 
top production speed – which on the eight-colour 
Rapida 106 means 18000 sheets per hour in perfecting 
mode – was one of  the deal-clinching factors. The 

The new eight-colour Rapida 106 is the first KBA press at De Groot in 
Goudriaan.

The printers enjoy working at the modern console of  their highly automated 
press.

Every second counts: The plates for the next job are already waiting on 
the press gallery.

Compact and easily accessible: the varnishing (left) unit and the IR dryer.
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automation wherever possible. In the meantime, 
human intervention in the print process is the 
exception. That reduces the risk of  mistakes. With 
the new press, we plan to increase our sales and 
secure the future of  the company.”

In advance of  the installation of  the new Rapida, 
De Groot invested in expansion and modernisation 
of  its CtP pre-press. Timely plate availability is thus 
guaranteed. In addition, a second logistics centre has 
been set up. “Our goal is maximum sustainability. 
Low waste, low emissions and the lowest possible 
material consumption are pillars of  our corporate 
culture.”

Russian printer invests 
in KBA Compacta 518

Deviz in St Petersburg is one of  the largest and most 
experienced printing companies in Western Russia. 
Four years ago, Deviz purchased Uniprint, one of  
the most renowned publishers in Estonia, and has 
now decided to invest in a used Compacta 518 from 
Koenig & Bauer for production in St Petersburg, in 
order to be able to satisfy the increased demands 
with regard to print quality and new products. The 
relocation of  the 40-page commercial press from 
Belgium to Russia is being managed by the service 
department of  KBA-Digital & Web in Würzburg.
“From the very beginning, we felt that we had an 

ideal partner at our side with Koenig & Bauer. That 
applies both to the press technology and to the 
services offered by the manufacturer,” says Andrey 
Shadrin, managing director, Deviz. The press is 
scheduled to come back on stream in St Petersburg 

choice of  the B1 format and the extremely fast job 
changeover times were similarly essential for our 
production. Our market demands fast delivery times 
and products of  the highest quality.”
“After the successful acceptance tests in Radebeul, 

five lorries brought the press to the Netherlands, 
where it was installed by engineers from KBA and 
Wifac. We then carried out some further tests and 
the results were even better than what we had already 
seen in Radebeul. For our printers, the new press also 
meant quite a change in daily procedures, because 
they were accustomed to working on other presses. 
But a few of  them were in Radebeul for training, 
and so we are confident that we will be able to draw 
maximum benefit from the new Rapida. About a 
month passed between the training and the arrival of  
the Rapida 106.”

The long high-tech Rapida replaces an older eight-
colour press and a B2 press. The significantly higher 
printing speed and the fast make-ready of  the Rapida 
106 have boosted production capacity by about 40 
per cent. Moreover, the range of  substrates which 
De Groot is able to handle in perfecting has been 
expanded to cover grammages from about 60 to 500 
GSM (0.6mm). The Rapida operates in three shifts, 
running at maximum speed for the most part. To 
support this performance, the whole press hall is 
arranged to ensure that plates, paper and ink (thanks 
to an automatic ink supply) can always be made 
available on time. 

Says De Groot: “That is necessary to be able to 
implement our growth strategy. Run lengths are still 
decreasing, but the number of  jobs has rocketed. 
Organisation and equipment must be geared to this 
situation, and we must move in the direction of  full 

The 40-page Compacta 518 for a web width of  1075 mm. 
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On 14 March, Claus-Bolza-Schünemann, chairman, 
KBA, and Christoph Müller, CEO of  the subsidiaries 
KBA-Digital & Web Solutions AG and KBA-
Flexotecnica, who will rent the demo centre from the 
holding company laid the foundation stone of  the 
new building. 

With a usable area of  around 2.100 m², modernised 
premises of  21,164 m³ and investment totalling 
a formidable € 6 million (including technical 
infrastructure; without demo presses), the building 
project is one of  ambitious scale. It is the latest 
in a series of  new buildings at the Würzburg site, 
following a new logistics centre and design building 
in 2001, two new production halls in 2003 and 2008 
and a new foundry in 2012. 

In the presence of  Würzburg’s mayor, Christian 
Schuchardt, members of  the group board, the 
architect, contractors and other guests, Bolza-
Schünemann drew attention in his opening speech 
to the contraction of  media-focused print markets 
and the successful realignment of  KBA Group 
concentrating on growth sectors such as packaging, 
digital and industrial functional printing; 70 per cent 
of  the group’s new press revenue is generated in the 
booming packaging sector. The group headquarters 
in Würzburg was chosen as the site for the new demo 
centre to provide suitable, conveniently situated 

in autumn this year. Says Thomas Potzkai, head of  
Service at KBA-Digital & Web: “We have already 
demonstrated on numerous occasions in the past that 
we are well equipped to realise such press locations 
quickly, professionally and to the full satisfaction of  
our customers.” The Compacta 518 was originally 
installed at the Belgian printing house T´Hooft.

Deviz has enjoyed continuous and healthy growth 
ever since its founding more than 20 years ago. In 
the meantime, the company boasts a 15000-m2 print 
centre accommodating several presses, including a 
24-page KBA Compacta S80 for retail products. A 
broad product portfolio for the newspaper, magazine 
and advertising sectors has earned Deviz an excellent 
reputation across Russia, the Baltic States and 
Northern Europe. 

The high-performance 40-page Compacta 518 
is engineered for a cylinder circumference of  1240 
mm and a web width of  1075 mm. It thus covers 
an interesting market niche between 32- and 48-
page products. The press features a Patras M reel-
loading system, Pastomat RC reelstand, four printing 
units with automatic blanket washing, a flexible 
superstructure and the variable-format KBA V5 
folder. The loading of  job and presetting data, as well 
as production monitoring and evaluation, is handled 
by the management system KBA LogoTronic.

KBA builds new demo 
centre in Würzburg

Nine months before the official ceremony to mark 
the 200th anniversary of  Koenig & Bauer AG (KBA) 
due in September this year, the foundations were laid 
in January at the company’s Würzburg parent plant 
for a new digital and flexographic press demo centre. 

Claus Bolza-Schünemann (right) and Christoph Müller at the laying of  
the foundation stone for the new demo centre.

The new demo centre in Würzburg is being built directly adjacent to 
Koenig & Bauer AG's administration building.
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presentation facilities with easy access to Frankfurt 
International Airport for customers from expanding 
mar Counterpart to sheet offset customer centre in 
Radebeul

As a counterpart to the demo centre for sheet 
offset presses and processing systems at Radebeul 
in Saxony, the new demo centre in Main-Franconia 
will feature a RotaJet digital printing press for 
commercial, publication and decor printing, a flexo 
rotary press from KBA-Digital & Web Würzburg’s 
Italian subsidiary KBA-Flexotecnica cooperating on 
flexible packaging, and a newly developed sheetfed 
flexo press from KBA-Digital & Web for direct 
printing on corrugated cardboard. The centre is due 
to be ready for occupancy in autumn. Aside from 
customer demos, testing new developments is also 
planned.

Says Bolza-Schünemann: “KBA-Digital & Web 
builds the world’s largest inkjet roll-fed rotary presses 
and in future also high performance sheetfed presses 
to meet the growing demand for corrugated cardboard 
packaging. Our Italian subsidiary KBA-Flexotecnica 
offers technically outstanding flexo rotary presses 
for film, paper and lightweight cardboard packaging. 
With the widest portfolio of  all manufacturers, KBA 
Group offers print solutions for virtually all markets. 
We want to present our systems for the above growth 
sectors live in action at the new demo centre. Many 
of  our national and international customers want to 
see the presses being operated in action before they 
decide to invest. And of  course, we hope that this 
substantial investment will have a positive impact on 
our business in these new markets for KBA.” 

Kodak pre-press 
technology scores 

Kodak wrapped up this year’s PrintPack India 
with a record number of  sales for its leading CtP 

solutions, signing up a spate of  new printers in India. 
The equipment tally of  14 units at the show adds to 
the more than 21000 computer-to-plate sales globally 
since the debut of  Kodak’s thermal technology.

With over 21 years of  thermal imaging technology 
leadership, three out of  every four thermal CtP 
machines sold in India today are from Kodak. At 
the Print Pack show, more than 600 printers visited 
the Kodak quarter to see first-hand why over 850 
print service providers across India have chosen to 
integrate Kodak CtP and plate technology to power 
their pre-press operations. "Kodak’s robust portfolio 
of  CtP and plate technology provides the foundation 
for printers in India and across the world to streamline 
their operations productivity, while also moving to a 
more sustainable future.”

At PrintPack India, the Sonora Process Free 
Zone showcased print samples from India’s diverse 
community of  Sonora plate users, spanning print 
applications from the commercial, publishing, 
newspaper and packaging sectors. Tent calendars, 
produced using Kodak’s new Sonora UV Process 
Free Plates, which will be available by the end of  the 
second quarter, demonstrated how printers using 
UV, including the newer low-energy UV presses, 
can achieve higher run lengths than with any other 
process free plate available today.

With Sonora plate production facilities now located 
in the USA, Europe, and China, more than 3000 
Sonora plate customers across the globe benefit 
from faster supply, support and customer service. 
The continued adoption of  Sonora plates in India 
and around the world underscores the industry's 
demand for more sustainable printing solutions to 

Kodak calendars, feature-rich samples printed on Kodak Sonora UV 
plates, which will be available soon.

A full house at the Kodak quarter.
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address new applications and opportunities, all while 
increasing profitability. With both economic and 
environmental sustainability at the forefront of  more 
and more printers' strategic investments, Kodak 
predicts the trend to continue and anticipates that 30 
per cent of  Kodak's plate volume will be process free 
by 2019 as process free plates are quickly becoming a 
mainstream industry product.

Workflow specialists demonstrated the capabilities 
of  Kodak Prinergy Workflow software, including 
Rules-Based Automation (RBA) to increase the 
productivity and efficiency in print environments. 
Discussions around Preps, Pandora, Insite PrePress 
Portal and ColorFlow, drew significant interest from 
customers, dealers and media attendees at the Kodak 
Quarter. 

Print service providers also visited the booth to 
explore the award-winning Flexcel NX suite of  digital 
flexo solutions that cater to the need for increased 
on-press efficiencies and higher print quality. 

New agent for QuadTech 
in Southeast Asia

QuadTech has announced the appointment of  
Richmatt Graphics (M) Sdn Bhd as its newest agent 
for sales and service of  QuadTech register control, 
colour control and digital ink systems for the 
commercial and newspaper industries in Malaysia, 
Singapore and Brunei. Richmatt Graphics is a well-
known Southeast Asian mailroom equipment supplier 
offering a broad range of  standard and customised 
services encompassing editorial systems, web presses, 

post-press equipment, and other printing solutions 
to optimise production efficiency. Having worked 
with the printing industry for the past 15 years, their 
customers include  The New Straits Times Press, 
Berhad, Utusan Malaysia, Malaysia Nanban, Sin Chew 
Jit Poh, Munsang Printers, Singapore Press Holdings 
and Gramedia Printing Group.

Says Roach Michael, managing director, Richmatt 
Graphics, “These are challenging times for printers. 
The demand for colour quality and reduced 
impressions per print run is putting an increasing 
amount of  pressure on printing operations to not 
only reduce make-ready waste by getting the colour 
and colour register right, but also to maintain the 
consistency throughout the run. Our job is to inform 
printers of  the benefits of  automating colour and 
register controls to reduce their waste and keep their 
production costs low. With QuadTech’s extensive 
product portfolio and solid reputation in this field, 
we can now help our customers to achieve this goal.”
“Doing business locally in Southeast Asia where 

there is a multi-lingual and multi-cultural business 
community requires a deep understanding of  the 
nature of  conducting business in the different regions 
and markets,” says Vinodhkumar Balakrishnan, 
QuadTech area sales manager. “Richmatt Graphics 
with their wide experience in the local printing 
industry, understands this well and will be a strong 
partner to QuadTech in marketing our solutions, 
providing comprehensive technical support to 
printers, and keeping their operations running at 
peak performance. Their team of  qualified engineers, 
technicians and product specialists will ensure that 
customers across Malaysia, Singapore and Brunei will 
receive very best levels of  service, product expertise 
and local market knowledge.”

New directors for 
manroland Australasia

Each having more than 20 years of  experience in 
the printing industry in Australia and Germany, the 
new management team for manroland Australasia 
is perfectly prepared for taking the leading roles. 
Wickham and Schwoepfinger replace Steve Dunwell 
and Graham Wickham in their positions, who have 
recently retired.

In his role as managing director, Dennis Wickham 
is responsible for manroland Australasia with a Vinodhkumar Balakrishnan (left) with Roach Michael. 
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Dennis Wickham (left) and Andreas Schwoepfinger.

Foster introduces lifter 
for Agfa Printers 

Foster has announced the immediate availability of  
the Foster On-a-Roll Lifter Universal, the latest in 
the comprehensive Foster line of  material handling 
equipment.  The new Foster On-a-Roll Universal 
was designed specifically for Agfa Anapurna, Mira, 
Tauro, and Titan printers, as well as many roll-to-roll 
flatbed cutters such as those offered by Zund and 
Esko Kongsberg.  With the device, printer operators 
can quickly and safely manoeuvre rolls as heavy as 
660 lbs (300 kg) and as wide as 16 feet, 5 inches (5 
m).  On Agfa machines, the tray fits easily into the roll 
loading area.  Multiple roll wedge settings enable the 
operator to position the roll precisely for loading and 
unloading. 

Announcing the new lifter, Foster CEO Ted 
Borowsky said: "The loading areas of  many roll-to-
roll printers are very limited, and roll lifters must 
be individually configured to accommodate the 
different designs in the marketplace. The Foster On-
a-Roll Lifter Uni-versal can be quickly reconfigured 
by the operator, corres-ponding to the exact internal 
geometry of  many individual printers.  This is 
particularly useful in shops using multiple brands 
and models of  printers.  Our new Foster On-a-
Roll Lifter Universal improves workplace safety 
and convenience.  It is available from Foster dealers 
around the world."

major focus on sales of  manroland web systems 
web offset presses as well as digital finishing 
solutions and automation features, along with selling 
sheetfed presses for manroland sheetfed and project 
management are part of  his new position. Andreas 
Schwoepfinger, as Technical director, Service, is 
responsible for all services and products regarding 
the manroland web systems customised Solutions, 
Support and Store, along with service support for 
sheetfed customers.
“Both, Dennis Wickham and Andreas Schwoepfinger, 

have been working for manroland web systems for 
a long time and understand the unique needs of  
each customer through the development of  strong 
relationships. They are well aware of  the Australian 
market requirements and bring a lot of  enthusiasm 
to support the Australasia customers to be successful. 
With the new team, manroland Australasia will 
keep its strong market position and strengthen 
it – especially in the service sector,” Alexander 
Wassermann, managing director of  manroland web 
systems commented on the new management team.

The Australasia region that covers Australia and 
New Zealand is a huge and successful market for 
manroland web systems, the market leader in web 
offset presses. “Besides new sales we are mainly 
considering possibilities for growth in the service 
sector,” Schwoepfinger says. “With many of  the 
biggest Australian printers as our customers, we want 
to increase the support for our customers for press 
upgrades and services but also new state-of-the-art 
features, like the manroland web Store, our 24/7 
online store for wear- and spare parts.”

The Foster On-a-Roll Lifter Universal.

For more than 
65 years, Foster has 
provided finishing 
solutions for cor-
porate users and 
businesses in the 
graphic arts industries.  
Founded as Foster 
Manufacturing, the 
company simplified 
the name to Foster in 
2015 in recognition of  
a product line that has 
expanded well beyond 
cutters.  Throughout 
the Americas, Foster 
offers a complete 
selection of  quality, 
precision cutters and 
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trimmers for wide format, sign-making and display 
graphics production.  As a worldwide HP partner, 
Foster provides a complete line of  lifters for handling 
the large media rolls used in grand- and large-format 
printing.  Foster products are distributed through 
a worldwide network of  qualified graphic arts 
equipment dealers.

KBA-Sheetfed at pole 
position in large formats 

KBA-Sheetfed Solutions has been the acknowledged 
market leader for large-format sheetfed offset printing 
presses for many decades. That applies especially – 
but by no means exclusively – in packaging printing. 
Since the initial market launch of  a wholly redesigned 
Rapida large-format generation in 1995, a total of  
1500 large-format presses have left the Koenig & 
Bauer factory in Radebeul. That equates to well over 
6000 printing units for the format classes 910 x 1300 
to 1510 x 2050 mm since the turn of  the century.

Large-format sheetfed offset presses in unit design 
had already been manufactured at the Radebeul 

factory since 1968. It was drupa 1995 which marked 
the transition from the dependable workhorses 
of  the previous Varimat series to the extensively 
automated, high-performance Rapidas. Newly 
engineered from the ground up, the large-format 
Rapida series immediately claimed pole position in 
this format class. From the mid-1990s onwards, they 
successively displaced presses based on the out-dated 
five-cylinder system with their fast make-ready times, 
superior substrate flexibility and application-specific 
configurations. The availability of  highly automated 
technologies geared to significantly accelerated 
job changeovers heralded a renaissance for large-
format sheetfed offset, not only in traditional fields 
such as book and packaging printing, but also in the 
commercial and publication segments.

Irrespective of  the new competition which has 
emerged in this format class over the past ten years, 
KBA-Sheetfed remains the clear number one with 
a market share of  60 per cent of  new large-format 
installations. In total, more than 3,000 large-format 
presses have been supplied by the Radebeul factory, 
including 1500 Rapidas. KBA-Sheetfed currently 
offers the large-format Rapida in four series: Rapida 
145, Rapida 164, Rapida 185 and Rapida 205, which 
together cover formats from 106 x 145 cm to 150 x 
205 cm.

The large-format Rapidas have also been setting 
new standards with regard to the press configurations 
realised for customers. The longest large-format 
press in the world to date, a 42-metre long Rapida 
145 with a total of  14 printing and finishing units was 
recently supplied to a European packaging printer. 
The first printing unit is followed by a coater and 
two intermediate dryer units, then an automatically 
convertible perfecting unit, another six printing 
units, two further coaters either side of  two more 
intermediate dryer units, and finally a three-section 
extended delivery. Thanks to the comprehensive 

KBA-Sheetfed recently shipped its longest large-format sheetfed offset press to date, with 14 printing and finishing units, to a European packaging group.

A Rapida 142 with 13 printing and finishing units at Anzpac in Sydney, 
Australia.
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and catalogues. The list of  such installations shows 
not only straight presses with four or five colours 
and inline coating, but also long perfectors with 
eight printing units for 4-over-4 production. Slightly 
modified Rapida printing units are furthermore 
the basis for metal decorating presses from KBA-
MetalPrint.

To be able to defend a leading position on the market 
in the longer term, it is imperative for a manufacturer 
to offer users unique technical and process-enhancing 
features. In the case of  the Rapidas, this means 
consistent implementation of  the DriveTronic 
dedicated drive technology at the feeder, the infeed 
(DriveTronic SIS) and in the printing and coating 
units. Practice-oriented automation is another aspect 
which must not be neglected. Both yield significant 
benefits in terms of  makeready times, ergonomic 
operation and efficiency. On packaging presses for 
industrial-scale operations, options such as anilox 
roller sleeves, which can be changed in a flash by a 
single operator, are fast becoming a standard choice.

Facilities to disengage unused inking units have 
been standard on large-format Rapidas for decades. 
Pallet-free logistics systems for substrates from 220 
g/m2, reel-to-sheet feeders, cold foil modules and 
a double-pile delivery are further unique equipment 
options. Automation solutions such as CleanTronic 
Synchro (parallel washing processes), sheet inspection 
systems and inline colour control in numerous 
variants, including Instrument Flight for control 
based on grey balance, take workload off  the press 
crew, shorten makeready times and reduce waste.

With top speeds of  18000 sheets/h (Rapida 145) 
and 16500 sheets/h (Rapida 164), the large-format 
Rapidas can output up to 30,000 m2 of  print in a 
single hour. That corresponds to the entire production 
and storage floor space of  many a large packaging 
company. 

Four KBA companies to 
display at Interpack

The Koenig & Bauer Group makes almost 70 per 
cent of  its sales of  new presses with printing, marking, 
finishing and further processing technologies in 
the growing packaging market. Four companies 
from the KBA Group will be presenting a selection 
from their wide range of  solutions at this year's 
Interpack in Düsseldorf, on a joint stand in Hall 12 

automation, with automated pile logistics, 
simultaneous plate and coating forme changing, 
CleanTronic Synchro for parallel washing processes 
and full inline colour control, even such press lines 
are easy to handle.

Large-format Rapidas are at home in packaging, 
book and commercial printing companies throughout 
Europe, the Americas, Asia, Australia and, in a few 
individual cases, also Africa. In the packaging  seg-
ment, in particular, the share of  long presses with 10, 
11, 12 or even 13 printing, coating and drying units 
has risen significantly, not least due to a constantly 
growing trend towards inline finishing in folding 
carton production. In the coming year, such presses 
are to be delivered to customers in the USA, Sweden, 
Spain, Mexico, Brazil and Chile, among other countries. 
Where a large-format Rapida typically comprised five 
printing and finishing units at the turn of  the century, 
the average length of  a press has today risen to seven 
units.

With the Rapida 205, KBA-Sheetfed also 
manufactures the press with the largest sheet format 
on the market – 3 m2 of  print on a single sheet. 
Around 50 of  these super large-format presses have 
been supplied since they were first launched in 2003. 
They are used above all in display and poster printing, 
but occasionally also in folding carton production 
where particularly large outer packaging is involved. 
The second press model in this format class is the 
slightly smaller Rapida 185, which has already been 
installed in a double-coater configuration with 12 
units and a total length of  38.5 metres.

Alongside cardboard, microflute corrugated and 
plastic films, large-format Rapidas around the world 
print a diversity of  commercial jobs, books, magazines 

The largest sheetfed offset press in the world in terms of  format: the 
Rapida 205.
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The Neo XD LR CI rotary press by KBA-Flexotecnica also produces 
outstanding quality with migration-free water-based inks.

(Stand No. C36). Digital communication between 
man, machine and product is a central issue for the 
marking specialists at KBA-Metronic. In the age of  
the smart factory, the camera-readable coding of  
products is a precondition for automated processes 
– from detection in packaging lines to traceability in 
logistics and trade. Increasing individualisation and 
mandatory product information require powerful 
and flexible marking solutions.

Metronic marking systems with the code-M software 
module allow, among other things, the centralised 
administration of  print jobs, the monitoring of  entire 
marking lines and the integration of  camera control 
systems. With the code-M data module, data from 
databases can be inserted into printed texts. Printing 
systems and fields are detected automatically, and the 
form of  the imprints is user-definable. 

With the code-M data and code-M editor modules, 
many users can create sophisticated text layouts 
themselves. The job preparation department can 
carry out layout adjustments, and the marketing 
department can quickly implement advertising 
campaigns with action codes.  For the first time, 
KBA-Metronic will also be presenting the betaJet 
xenio. The tried and tested DOD inkjet system is 

highly versatile. KBA-Metronic regards the marking 
of  products and packaging as an integrated process, 
and cooperates closely with users and mechanical 
engineers on new developments. The product 
portfolio with thermal, inkjet, laser and combined 
printer units covers current market requirements.

KBA-Sheetfed, the market leader in sheet-fed offset 
presses for cardboard printing, is also present on the 
joint stand. In virtual presentations, KBA-Sheetfed 
will show the digital sheet-fed press KBA VariJet 106 
– powered by Xerox for folding box printing. The 
KBA VariJet combines conventional printing and 
finishing technologies with digital inkjet printing. The 
hybrid press supports regional and campaign-specific 
versions of  packages, value added and infotainment 
packages as well as database-aided sales campaigns. 
KBA will also be providing information about its 
flatbed and rotary stamping units.

For its new-generation CI flexo presses for flexible 
packaging materials, KBA-Flexotecnica focuses on 
migration-free printing with water-based inks, for 
food packaging, for example. The new laminating 
machine, Evolam, which allows the use of  solvent-
free adhesives, will also be presented. Digital 
inkjet printing is also gaining ground in the direct 
decoration of  premium hollow bodies made of  glass, 
plastic and metal. KBA-Kammann, the international 

Besides analogue printing processes, digital inkjet printing is increasingly 
being used in KBA-Kammann systems for the direct decoration of  hollow 
bodies.

The KBA VariJet 106 - powered by Xerox, it is a digital sheet-fed press for folding box printing.
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market leader in screen, hot embossing and digital 
printing systems for decorating hollow glass bodies, 
will be showing this at the Interpack. The flexible 
Kammann systems allow the optimum configuration 
of  applications to meet the diverse requirements of  
the various target markets and customers.

KBA-Flexotecnica makes 
good start to the year

In the first few weeks of  the new year, KBA-
Flexotecnica, the Italian subsidiary of  Koenig & Bauer 
AG (KBA), already sold several CI flexo presses for 
package printing on paper and films. For example, 
the Spanish company Emsur Spo invested in an Evo 
XD N with eight printing units and an additional 

varnishing unit. Flexo printers in Italy, France, 
Japan, Great Britain and Australia have also ordered 
presses. An Evo XG LR with ten printing units and 
a varnishing unit is about to go into production with 
Mondi Kutno in Poland.
"We are very satisfied. Further projects will be 

decided in the near future. In the years to come, 
we plan to improve our share on the world market 
significantly," says Christoph Müller, CEO of  
KBA Digital & Web and, since the beginning of  
the year, also CEO at KBA-Flexotecnica. Against 
this background, the cooperation between KBA-
Flexotecnica and KBA-Digital & Web Solutions 
in Würzburg is to be intensified. In international 
business, KBA-Flexotecnica uses the global sales 
and service network of  the KBA Group. KBA's 

Assembly of  individually customised CI flexo presses at KBA-Flexotecnica in Tavazzano near Milan.

As a hybrid rotary press, the new Neo XD LR can be equipped for all 
current inking systems, thus guaranteeing the users cutting-edge technology. 

The modular concept of  the code-M software by KBA-Metronic improves 
the value added in production through flexible integration.
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worldwide presence guarantees outstanding customer 
service and is to be expanded even further. The same 
applies to the cooperation with KBA-Digital & Web 
and other business units in the fields of  development, 
design, production and service. Together, pioneering 
innovations and specific customer solutions can be 
implemented faster. 

In terms of  technology and process engineering, 
in productivity, user and environmental friendliness, 
print quality and the use of  alternative inking and 
drying systems, the modern systems by KBA-
Flexotecnica are already well positioned. The Italian 
KBA subsidiary supplies production facilities 
tailored to specific customer requirements. For 
example, the new Neo XD LR hybrid press, which 
was presented at the drupa 2016, can be equipped 
to print with water-based, solvent-based, UV-
LED and EB inking systems on the most diverse 
of  materials. This guarantees users maximum 
flexibility and cutting-edge technology. With the 
available options, automation can also be adapted to 
customer requirements and investment budgets. For 
example, an EVO XD press has just been ordered 
with an automatic reel changing system that reduces 
downtimes and significantly improves output. 

KBA on a growth and 
profitability trajectory

Backed by a significant increase in revenue and 
profit, the Koenig & Bauer group largely achieved or 
even exceeded the medium-term targets that it had 
issued at the beginning of  2015 with unprecedented 
high margins in 2016. “The profitable growth was 
generated in existing and new packaging markets, 

from industrial applications in digital web printing and 
the continued expansion of  service business – despite 
the absence of  any macroeconomic support,” says 
CEO Claus Bolza-Schünemann. “With all segments 
operating profitably, we were able to achieve a further 
goal,” added CFO Dr Mathias Dähn. “After a decade 
of  declining revenue and unsatisfactory margins, we 
want our shareholders to receive a fair portion of  this 
success. 

Accordingly, the management board and the 
supervisory board will be asking the shareholders to 
approve a dividend of  €0.50 per share at the annual 
general meeting on 23 May 2017.”

Despite persistently challenging global economic 
and political conditions, the group recorded robust 
order intake of  €1,149.7m, only slightly shy of  the 
previous year’s figure (€1,182.7m). At €557.5m, the 
order backlog at the end of  2016 remained at a high 
level (2015: €574.9m). With the revenue structure 
continuing to shift in favour of  the markets of  the 
future, group revenue came to €1,167.1m, 13.9 per 
cent up on the previous year’s figure of  €1,025.1m. 
Driven by growth in the rest of  Europe, Northern and 
Latin America as well as Africa, the export ratio came 
to 85.5 pc and was thus slightly up on previous year’s 
already high level (85 pc). Business in Asia/Pacific 
was impacted by the softer economy in China.

Driven by growth in service business and in new 
digital printing applications, Digital & Web performed 
well, becoming profitable with EBIT of  €1.9m 
despite the strain caused by development expenses. 
With order intake up 28 pc to €150.8m, revenue rose 
by 59 pc to €156.5m. Koenig & Bauer expects the 
partnership with HP in the corrugated packaging 

The sheetfed segment widened its share of  the global market to around  
25 per cent for sheetfed offset presses and to substantially more than 60 
per cent for large-format presses.

Presented at drupa and featuring outstanding printing results, the RotaJet 
L inkjet rotary press is currently being enhanced for new industrial and 
packaging printing applications.
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sector and its own RotaJET series to make a growing 
contribution to its digital printing business.

The favourable performance of  packaging printing 
solutions caused order intake to climb to €491.4m 
(2015: €477.7m). In a competitive environment, the 
company was able to maintain its leading international 
position in security printing with a market share of  
over 80 pc. Revenue grew by 11.6 pc from €422.9m 
in the previous year to €472m. Segment profit came 
to €42.8m, up from €27.7m in 2015.
“Despite the persistently challenging conditions 

in the global economy particularly in the light of  
recent political developments, we are facing 2017, 
the year of  our company’s 200th anniversary, with 
confidence,” says Claus Bolza-Schünemann. “Should 
conditions for our global business not significantly 
deteriorate, we target an organic growth of  up to 
€1.25bn in group revenue and an EBIT margin of  
around 6 pc in 2017.”

The KBA management board wants to increase 
group revenue organically by around 4 pc per year 
until 2021. More than half  of  this growth will be 
generated in packaging printing. Further growth is to 
be generated by the expansion of  the service business 
in all segments as well as by market share gains. A 
further strategic goal entails efforts to strengthen 
the group’s stability by reducing volatility and risks. 
Greater earnings stability is to be achieved by lifting 
the share of  revenue from service business to 30 pc.

Contiweb demonstrates  
market diversification 

Contiweb, a specialist in state-of-the-art 
technologies, has introduced the company’s new 
brand identity, logo and website (www.contiweb.com). 
The rebrand reflects the evolution of  the company 
into a cutting-edge provider of  web offset, web inkjet, 
label & packaging and finishing products, as well as 
its vision for the future. Since drupa 2016, under 
the leadership of  new shareholder AIP (American 
Industrial Partners), Contiweb has been recognised as 
a standalone brand within the Goss portfolio, due to 
its strong position in its existing markets. Contiweb’s 
rebrand reflects the recent diversification of  the 
company, exploring new market segments with a 
keen eye on the future, and offering more efficient 
solutions for all print sectors.

Contiweb’s rebranding represents its successful 
and ongoing transition to a company beyond heatset 
web offset. Today, the company supplies high-quality 
products in several new markets, while maintaining its 
customer-focused philosophy which is also reflected 
by a strong focus on product lifetime support with 
extensive aftermarket offerings.

Bert Schoonderbeek, managing director at Contiweb, 
says the rebrand marks a new era for Contiweb and 
its products: “Contiweb has always been guided by 
our customers’ needs and suggestions, so we are 
excited to move forward with new products spanning 
diverse printing applications which will help them 
to meet the demands of  the printing industry today. 
With increasing pressure on lead times and profits, 
Contiweb offers solutions to improve efficiency and 
sustainability in all print sectors”.

Contiweb, although well known as a supplier of  
splicers and dryers to the world’s premier web offset 
printers for some 40 years, started to diversify its 
product offering back in 2014, developing ancillaries 
for digital inkjet web production. In collaboration 
with HP, Contiweb launched a series of  unwinder/
splicers and rewinders at drupa 2016, which were 
designed to be entirely modular, providing customers 
with an easy path to full automation at either end of  
the press line.

In a continued move to diversification, Contiweb 
engaged in the label and packaging markets, forming 
a strategic partnership with DG press ServiceS 
and acquiring the Intellectual property (IP) of  the 
Thallo web offset packaging press in early 2016. 
The Contiweb Thallo system integrates web offset 
with flexo, gravure or digital units into hybrid 
configurations, providing optimal flexibility for a 
wide range of  printing applications.

To access articles, you can
visit the website of the 

Press Institute of India
www.pressinstitute.in
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were honoured on 13th March during a dinner 
ceremony as part of  WAN-IFRA's 12th Middle East 
Conference. Saudi Research & Publishing Co. took 
home 10 of  WAN-IFRA's Middle East Digital Media 
Awards for 2017. Of  the 10 awards, four were for 
1st place, including in the Best in Lifestyle, Sports or 
Entertainment category, where the company made a 
clean sweep, winning all three places. 

Three other publishing houses each came away 
with five awards: UAE-based Al Bayan, which 
publishes the Al Bayan newspaper; Galadari Printing 
and Publishing Company also based in UAE and 
publishers of  the Khaleej Times; and Muscat Media 
Group, Oman, which publishes Times of  Oman.

The award for Best News Website went to 
Galadari Printing & Publishing, publishers of  the 
Khaleej Times, which the panel of  judges described as 
“visually appealing, easy navigation, integrates social 
media and the articles are well written… great user 
experience.” The winner of  Best in Lifestyle, Sports 
or Entertainment Website was Saudi Research & 
Publishing Company for their Hia Magazine. Said 
the judges: 
“This site demonstrates great synergy of  design, 

content and technology. Due to 'trendy' content, 
elegant design and ease of  navigation, the user seems 
well engaged and entertained. Great example of  
what the fashion and lifestyle magazine and website 
should look like and function. Very lifestyle focused. 
Nice visually. Great results with revenue and page 
views.”

Best Use of  Online Video (Al Bayan for Al 
Bayan TV) offered “great unique local content 
done and executed well, in two languages”.. Best 
Data Visualization to Muscat Media Group, Oman, 
for Times of  Oman's Frankincense project. “This 
microsite had set high standard when it comes to 
visual impact, clean design and ability to navigate 
and engage the user from beginning until the end. 
Great work! Really liked the way interactivity was 
incorporated into this design. The reader has an 
opportunity to engage with the subject.” Times of  
Oman also won in this category in 2016, and went on 
to be among the winners of  the World Digital Media 
Awards, and was featured in our recent report about 
the winning projects.

Arrest of Die Welt journalist 
condemned

The World Association of  Newspapers and News 
Publishers (WAN-IFRA) and the World Editors 
Forum (WEF) have called for the immediate release 
of  Deniz Yücel, a dual national Turkish-German 
journalist for Die Welt, who was arrested in Turkey 
on charges of  spreading “propaganda in support 
of  a terrorist organisation” and “inciting the public 
to violence”. Yücel was initially detained on 14th 
February after reporting on the hacking of  Turkish 
Energy Minister Berat Albayrak’s private emails. 
Albayrak is also the son-in-law of  Turkish President 
Recep Tayyip Erdoğan. 

On Monday 27th February, an Istanbul judge 
filed for Yücel to be remanded in custody and, later 
that evening, the court ordered him to be detained 
pending trial. According to reports, the court has also 
accused the journalist of  propaganda on behalf  of  the 
Kurdistan Workers’ party (PKK), a designated terror 
group fighting an insurgency against the Turkish 
state, partly because of  an interview he conducted 
two years ago with Cemil Bayık, one of  the PKK’s 
founders. Yücel has regularly written about the 
Turkish government's treatment of  ethnic Kurds.

The Turkish media has been victim of  a crackdown 
on fundamental freedoms in recent years, in particular 
following a failed coup attempt in July 2016. Over 
150 journalists are reportedly in jail as a result of  the 
authorities’ actions, with many thousands more now 
unemployed as a result of  the enforced closure of  
numerous media outlets – a move that has devastated 
critical and opposition opinion in Turkey and 
contributes to a climate of  fear and self-censorship.

WAN-IFRA Middle East Digital 
Media Awards presented

WAN-IFRA's Digital Media Awards are the most 
prestigious recognition of  best practice innovation 
in digital publishing worldwide. Now in their second 
year in West Asia, the awards are presented in several 
regions around the world during the year. The 
winners of  the Middle East Digital Media Awards 
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The Statesman begins expansion 
to North India 

The Statesman, one of  the oldest English-language 
dailies in India, founded in 1875, is all set to undertake 
an ambitious expansion exercise with the specific task 
of  making its presence felt in northern India. It will 
begin publishing an ‘early edition’ from New Delhi 
focussing on states such as Haryana, Punjab and 
Himachal Pradesh. Simultaneously, it will also aim to 
provide wholesome news coverage of  the states of  
Uttar Pradesh and Uttarakhand through this edition. 

The newspaper has been bringing out separate 
editions for Delhi, Kolkata, Bhubaneswar and Siliguri. 
Exchange4media has learnt that the organisation 
has pencilled segment-wise targets hoping to sell 
30000-40000 copies of  its latest product. Gujarat 
and Rajasthan have been identified as markets to be 
covered in the next phase of  the project. The Statesman 
is optimistic that its efforts will enable the newspaper 
to garner more advertisement revenues.

(Courtesy: exchange4media.com)

Sun TV arms, ENIL top spenders 
at FM auction

Sun TV subsidiaries, Entertainment Network 
(India), Sambhaav Media, Mathrubhumi Printing 
& Publishing Co, and the Malayala Manorama Co 
were among the winners in the second batch of  the 
third phase of  the recently concluded private FM 
Radio e-auctions. The Ministry of  Information and 
Broadcasting on Monday said that 66 frequencies 
were sold out of  the 266 frequencies in 92 cities at 
the e-auction. The total bid amount stood at a little 
over Rs 200 crore.

The auction, which was conducted between October 
26 and December 14, saw Sun TV’s subsidiaries Kal 
Radio and South Asia FM, and the Entertainment 
Network (India) emerge as the top spenders. 

Kal Radio and South Asia FM cumulatively won 
13 radio frequencies for an estimated Rs 80 crore. 
The  company’s  subsidiaries  won  frequencies such 
as Hyderabad  for  Rs 23.43  crore and Dehradun 
for  Rs 15.61 crore besides smaller towns such as 
Agartala, Leh, and Jhansi. Entertainment Network 

(India), which operates radio stations under the brand 
Radio Mirchi, acquired licences in 21 cities for a total 
bid value of  Rs 51.3 crore. The company has won 
frequencies in cities such as Bhavnagar, Junagadh, 
Amravati, Tiruchi, Tirunelveli, Rajahmundry, Wara-
ngal and Mysuru.

(Courtesy: The Hindu BusinessLine)

Sudha Natrajan joins TOI as 
Response head 

Sudha Natrajan joins Times of  India as director, 
Response. Her last stint was with Hindustan Times 
as Revenue head - One India Alliance and head 
of  Business Development and Revenue. Natrajan 
leverages more than two decades in the media industry, 
she stepped down as CEO of  Lintas Initiative Media 
in June 2012, to start TMC (The Media Café ) with 
Raghav Subramanian, then COO Lintas Initiative 
Media.

(Courtesy: exchange4media.com)

HT media cuts employee costs 
At HT Media, the previous year ended with the 

beginning of  a cost-cutting exercise, even as the 
company went about strengthening its core editions 
in the cities of  New Delhi, Mumbai, Chandigarh, 
Lucknow and Patna. Industry insiders confirm that 
Sharad Saxena, executive director – Operations & 
HR, had informed employees in early January that 
HT Media was going to shut down four editions 
besides ceasing operations in another three cities. 
The decision became effective from January 10. 

Meanwhile, according to reports, the business 
bureau of  Hindustan Times in the cities of  New Delhi 
and Mumbai also halted operations as did editions 
and products in Allahabad, Bhopal, Indore, Kanpur, 
Kolkata, Ranchi and Varanasi. Hindustan Media 
Ventures’ expenditure on employees during the third 
quarter came down by almost 80 per cent. Recently, 
Shamit Bhartia, son of  HT chairperson Shobhana 
Bhartia, took over as the managing director of  HMV 
for a period of  five years from February 4, 2017 
onwards.
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April 18-20, organised by WAN-
IFRA, in Kuala Lumpur: Publish 
Asia 2017. Details from wilson.
leong@wan-ifra.org

April 24-25, organised by WAN-
IFRA, in Bengaluru: Generating 
New Advertising Revenue. 
Details from vijayalakshmi.murali@
wan-ifra.org 

April 24-26, organised by WAN-
IFRA, in Copenhagen, Denmark: 
European Digital Media 
Awards/ Digital Media Europe 
2017. Details from angela.pontes@
wan-ifra.org 

April 30 - May 3, organised by 
News Media Alliance, in New 
Orleans, LA: Media X Change 
– The Future of  News. Details 
from feedback@newsmediaalliance.
org

2017

May 1-9, registration dates for 
WAN-IFRA South Asian Digital 
Media Awards/ Asian Digital 
Media Awards. Details from 
vijayalakshmi.murali@wan-ifra.org/ 
wilson.leong@wan-ifra.org

May 8-12, organised by FESPA, in 
Hamburg: FESPA Awards 2017/ 
FESPA 2017/ European Sign 
Expo 2017. Details on the FESPA 
website

May 15-16, organised by WAN-
IFRA, in New Delhi: Editorial 
Leaders, Module 1 – Creating 
Engaging Stories. Details from 
vijayalakshmi.murali@wan-ifra.org

April

May

June 7-9, organised by WAN-IFRA, 
in Durban, South Africa: World 
News Media Congress 2017. 

June
August 10-11, organised by INMA, 
in New Delhi: INMA South Asia 
News Media Conference. Details 
on INMA website

July

July 5-6, organised by WAN-IFRA, 
in Jakarta: New Content Format 
for Millennials. More details from 
wilson.leong@wan-ifra.org

July 20-21, organised by WAN-
IFRA, in Hyderabad: Workshop on 
Responsive Design. More details 
from vijayalakshmi.murali@wan-
ifra.org

May 16-18, organised by WAN-
IFRA, in Frankfurt: Reader 
Revenue – Expert Workshop. 
Details from cecilia.campbell@
wan-ifra.org

May 17-18, organised by WAN-
IFRA, in New Delhi: Editorial 
Leaders, Module 2 – Online 
Video. Details from vijayalakshmi.
murali@wan-ifra.org 

May 18-19, organised by INMA, 
in New York: INMA Media 
Disruption Study Tour. Details 
on INMA website

May 18-19, organised by WAN-
IFRA, in Kuala Lumpur: Sports 
Reporting in the Digital Age 
Workshop. More details from jen.
teo@wan-ifra.org

May 19-20, organised by WAN-
IFRA, in New Delhi: Editorial 
Leaders, Module 3 – Data 
Journalism. Details from 
vijayalakshmi.murali@wan-ifra.org 

May 21-23, organised by INMA, in 
New York: INMA World Congress 
of  News Media. Details on INMA 
website

May 24, organised by INMA, 
in New York: INMA Print 
Innovation Workshop. Details on 
INMA website

May 29-30, organised by WAN-
IFRA, in Zagreb, Croatia: Video 
Action Days. More details from 
virginia.melero@wan-ifra.org

August

Details from christin.herger@wan-
ifra.org 

June 14, organised by WAN-
IFRA, in Singapore: Fighting 
Misinformation in APAC/ Fake 
News – How Can the Asian Press 
Fight Back? Details from wilson.
leong@wan-ifra.org

June 19-20, organised by WAN-
IFRA, in Chennai: Editorial 
Leaders, Module 4 – Writing for 
the Web. Details from vijayalakshmi.
murali@wan-ifra.org 

June 21-22, organised by WAN-
IFRA, in Chennai: Editorial 
Leaders, Module 5 – Harnessing 
Social Media. Details from 
vijayalakshmi.murali@wan-ifra.org

June 23-24, organised by WAN-
IFRA, in Chennai: Editorial 
Leaders, Module 6 – Leading 
the Newsroom. Details from 
vijayalakshmi.murali@wan-ifra.org
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story
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